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BACHELOR OF BUSINESS ADMINISTRATION (BBA) PROGRAMME'S
MISSION &OBIECTIVES

The mission of the Department of Business Administration, BBMK. [ Jniversity is
to provide knowledge on business and administration so as to make the
ndividuals to upgrade their skills. It is for developing the skills of business
administration and entrepreneurship to achieve the objectives of higher education
and benefit the society at large. PRIDE extends its service activities to advance
the overall mission of the University.

OBJECTIVES OF THE PROGRAMME
L. To provide the basic and essential knowledge regarding various activities
undertaken and necessary to run socially mapmmbie business organization

2. To teach certain basic skills and aptitude to be helpful in taking up any
Qam@u},a{ ag‘iwztv in a business
3. To inculcate global view of the industrial and organizational establishments

and their functions which support the business system
4. To make them responsible to specialize in the areas of management like
human resource, finance, operations, marketing and systems.

5. To inform the micro level concepts of business and management like
insurance, retail marketing, supply chain, knowledge management etc
6. To develop the culture of business and entrepreneurial aptitude among the people

at large

GOAL OF THE PROGRAMME

Lo To provide an opportunity of higher education in the field of business
administration for the discontinued students of school education.
2. To enhance the availability of continuing education to the rural people,

economically weaker section of the society and women
5 1o make ;iz@ unen z; }em as empioyed and entrepreneurs by providing the
necessary skills and knowledge of business.
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BBA (H) Vocational Course {(Under

CBCS).

SEMESTER I
Paper Subject Discipline | Internal | External | F.M
Mumber
1061 {reneral Principles of | Core 20 50 160
Management,
1002 Business Communication & | Core 20 80 168
Personality ﬂewlm‘zmeﬁt
1003 Managerial Economics GE 20 80 100
1004 English/Hindi AERCC 10 49 a0
Paper Subject Discipline | Internal | External | F.M
Number
2001 Fundamentals of HRM Core 20 80 o6
2002 Introduciion of Marketing Core 24 a0 100
2003 Quantitative  Technigues for | GE 20 80 160
Management
2004 Environmental Science BECC 1¢ 40 50
SEMESTER-ILI,
Paper Subject Discipline | Internal | External | F.M
Mumber
3001 Organization Behaviour Cove 20 80 166 |
3002 Management Accounting Core 28 86 1606
3683 FPublic Relation and Corporate | Cove 20 86 inh
Strategy
3604 Business Mathematics GE 28 80 180
3065 Computer  Applications in  SEC i 40 58
Business ‘
SEMESTER IV
| Paper Subject Discipline | Internal | External | F.M
Mumber ;

4001 Finaneial :%Eaﬂafseﬁwzzﬁ Core 20 38 164
4042 Corporate Law Core 20 80 100
4003 Business Research Methods Core 20 80 168
4604 Planning and  Econowmic | GE 20 88 o8

Development of India
4005 Entrepreneurship SEC i6 40 50
ARI
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SEMESTER YV

B Uraining and
Development,

| C. Indian Banking System

Paper Subject Discipline Internal | External | ©.M
Number
56681 Business Policy | Core 20 88 166
&Strategic Management,
5002 Corporate Governanee & | Core 20 84 100
Ethics
5603 A. Marketing Research | DSE -1 26 88 168
&onsumer Behavienr
B.EKnowledge
Management,
C. Finaneial Market and
Services
5004 A, Logistic Management. | DSE-1I 20 80 106
B.Indusirial Kelation
&Labour Laws,
C.Public  Fisance &
Corporate Taxation
SEMESTER VI
Paper Subject Discipline Internal | External | .3
6001 Management Information | Core 20 80 166
System
6002 Project Work (Summer | Core 196
Internship Programme)
6003 A. Advertising and Brand | DSE -1l 20 &0 160
. Management.
B.Organizationsl
Development,
. Risk and Insurance
Management
5804 A. Retall Management, DSE--1Y 28 89 88




Bachelor of Bachelor Of Business Administration {Honours}) Course

Structure
Semester Course Code MName of Full End bid
Paper Marks | Semester | Semester
Marks {Internai
) Marks
I BBA-H-G-1001 CGeneral 100 80 20
(06 Credits, 75 Lectures  |Principles of
& 15 Tutorials) Management.
‘BBA-H-C-1002  [Business 100 80 |20
{06 Credits, 75 Lectures [Communication  and
& 15 Tutorials) Personality
Development
BBA-H-GE-1003 Managerial 100 80 20
(06 Credits, 75 Lectures  [FEconomies
& 15 Tutorials)
BBA-H-AECC-1004  Boglish/Hindi/ 50 4( 10
Language NH+MB
(English/Hindi/NH+
MB) (02 Credits, 30
lectures)
u BBA-H-C-2001 Fundamentals  of |100 80 20
(06 Credits, 75 Lectures HRM
& 15 Tutorials)
BBA-H-C-2002 Introduction  of 160 80 20
{06 Credits, 75 Lectures  (Marketing
& 15 Tutorials)
BBA-H-GE-2003 Quantitative 100 80 20
{06 Credits, 75 Lectures  [Technigues  for
& 15 Tutorials) Management
BBA-H-AECC-2004 Environmental 50 40 10
(02 Credits,30 Lectures) |Science
i H BBA-H-C-3001 drganisation 100 80 20
(06 Credits, 75 Lectures  |Behaviour
& 15 Tutorials)
BEA-H-C-3802 Management 100 20 20

{06 Credits, 75 Lectures
& 15 Tutorials) ;

Accounting




BBA-H-C-3003 Public  Relation 100 80 20
{06 Credits, 75 Lectures  land Event
& 15 Tutorials) Management
BBA-H-GE-3004 Business 100 &0 20
(06 Credits, 75 Lectures [Mathematics
&
15 Tutorials}
BBA-H-SEC-3005 Computer 50 40 10
{Annexure-1) Applications in
(02 Credits, 30 Lectures) Business
iv BBA-H-C-4001 Financial 100 80 20
(06 Credits, 75Lectures Management
&
15 Tutorials)
BBA-H-C-4002 Corporate Law 100 20 20
(06 Credits, 75 Lectures
&
15 Tutorials)
BRA-H-C-4003 Operational 100 30 20
(05 Credits, 60 Lectures |Research
&
15 Tutorials)
BBA-H-GE-4004 Plaiming 100 80 20
(06 Credits, 75 Lectures &Economic
& Development  of
15 Tutorials) India
BBA-H-SEC-4005 Entrepreneurship 50 40 10
(02 Credits,30 Lectures)
Business
Y BBA-H-C-5001 Policy. & 106 80 20
{06 Credits, 75 Lectures [Strategic
& Managemeent
15 Tutorials)
BBA-H-C-5002 Corporate 100 80 20
(06 Credits, 75 Lectures |Governance
& &Fthics

15 Tutorials)




(06 Credits, 75 Lectures
& 15 Tutorials) {Choice
te choose any one paper
based on Specialisation)

and Brand
Management,

B..Organisational
Development

C.. Risk
Insurance
Management.

and

BBA-H-DSE 1-5003 A Marketing 100 20
(06 Credits, 75 Lectures [Research and
& 15 Tutorials) (Choice |Consumer
to choose any one paper [Behaviour
based on Specialisation)
B.Knowledge
Management
C Financial
Market
&Services.
BBA-H-DSEII-5004 A, Logistic 100
(06 Credits, 75 Lectures & Management
15 Tuterials) {Choice to
choose any one paper[B.Industrial
basedon Specialisation)  |Relation &Labour
Laws
. Public Finance
&Corporate
Taxation.
Management
¥ BBA-H-C-6001 Information 100
(06 Credits, 75Lectures [System
&
15 Tutorials)
BBA-H-C-6002 Project  Work 100
{06 Credits, 75 Lectures [(Summer
& Internship
15 Tutorials} Programine)
BBA-H-DSE-1I-6003 A.Advertising 100




BBA-H-DSEIV-6004

(06 Credits, 75 Lectures &
15 Tutorials) (Choice to
choose any one paper
basedon Specialisation)

A Retail
Management

B. Training and
Development

C.Indian Banking
System.

100

80 20




BBA-H-C-10601 GENERAL PRINCIPLES OF(0S Credits, 75 Lectures)
MANAGEMENT Marks (External 806

{seneral Principles of Management.

{External -80 Marks: Internal -20 Marks)
UMIT I
Entroduction to Management:
Definition, Nature, Role of Managers, Managenial skills and Levels, Basic Functions of
Management

UNIT

Evolution of Management Theory:

Scientific Management, Theory  ofHenryFayol, Fayol'svs  Taylor’s comparision. Be
Management, Modern Theories of Management (%quns Management School,

Situational Approach School)

i
Definition, Nature, Importance, Types of Planning (from Koontz-Weihric 7, Bteps in
Flanning , Planning Premises
Organising:
Concept, Definition, Formal and Informal Organisation, Organisational Structure (Functional
Organisation, Product/ Market Organisation and Matrix Structure), Span of Management
UNIT IV
Staffing:
Definition, Factors affecting Staffing— The External and Internal Environment Identification
of Job Requirements Job Design, Recruitment, Selection
ieadership:
Definition, Leadership Characteristics

UNITVY

Directing:

Meaning of Motivation, Primary Motives, Secondary ’\/inm es, General Motives
Contyolling:

Meaning, Need of Control, Control Process, Traditional Control Devices

Text Books:

I Koontz, H. and Weihrich, H, Essentials Of Management {Tata McGraw Hill: New
Dﬂ hi)

2. Bose, D. Chandra, Principles of Management and Administrs ation, (Prentice Hall
India: New Delhi)

3. Stoner, Freeman and Gilbert, Management (Prentice Hall of India: New Delhi}



BBA-H-C1002 Business Communication & Personality (05 Credits, 75 Lectures)
Development Marks (External 80: Internal
20 Marks)

Business Communication and Personality Development,
(Internal 20 Marks External 80).

Unit-§
introduction to Business Communication.
Definition of Communication, Objectives and € %’*ﬁ,ﬁdw f:”:i’ éc"’: of Communication, Stages of Communication,
7¢’s of communication, Communication Process and Bas of ( ommunication
JUET
Letter Writing Skills and Employment Communication Letter,
Kinds of Letter- Enquiry, Complaint, Sales, Order, Notice, Circular, Memo, Report Writing, Preparing
k e/Curriculum Vitae, Cover Letter, Writing Job Apnlication
Pait 111
Verbal and Non Verbal Communication.
Meaning, Nature and Scope- Principles of Effective Communication, Difference between Oral and Written
Communication, Effective Listening.
Unit -1V
Introduction to Personality Development.
Personabity Development: - Define Personahty Develepment, Determinants of ?‘msﬁzm!}z Development, T
of Personalities, Personality Traits, Developing effective habits emotional intelligence.
Unit-V
Attitude, Time and Stress Management.
Definition Attitude, Factors Affecting Attitudes, Positive and Negative Attitude, Advantages and Disadvantages
of Attitude, Ways t:@ develop Positive Attitude, Time as a Resource. In aportant Time Wasters, Better for Time
Management.
Intreduction to Stress Management and Causes, Managing
Stress

Buggested Readings,
Business Communication-E K, Sinha Himalaya Pablishers Lid
Business Communication and Personal ity Deve
{Piltd.

oo

i

opment- Biswajit Das and Ipseeta Satpathy Vedams Books



BBEA-H-GF-1003 Managerial Economics (05 Credits, 75 Lectures)
Marks (External 80; Internal 20)

Managerial Economics,
{(Internal 20 Marks External 80).

Unit ¥

Managerial Economics - meaning, nature and scope - Managerial Economics and business decision making -
Role of Managerial Economist - Fundamental conee epts of Managerial Economics- Demand Anal ysis - meaning,
determunants and types of demand - Elasticity of demand.

Unit 11
Supply meaning and determinants - production decisions - production functions - Isoquants, Expansion path -
Cobb-Trouglas function.

Cost concepts - cost - output relationship - Economies and diseconomies of scale - cost functions.

Hait 183
Market structure - characteristics - Pri eing and output decisions - methods of pricing - differential pricing
Government intsrvention and pricing.

s

Unit IV
Profit - Meaning and nature - Profit policies - Profit pl anning and forecasting - Cost volume profit analysis -
Investment analysis.

Unit ¥
National Income - Business eycle - inflation and deflation - balance of paymends - Monetary and Fiscal Policies

REFERENCE
L Joel Dean - Managerial Feonomics, Prentice Hall/Pearson.
2. Rangarajan - Principles of Macro Economics, Tata
3. Athmanand R, Managerial Ee z‘mn‘ﬁcs Excel, New | 2.
4. P.L.Mehta, Managerial Economics, $.Chand and Sons iiomp‘:m} Ltd., New Delhi, 2004,
5. Peterson Lewis, Managerial Economics, Prentice Hall of India, New Delhi, 2002,



BBA-H-AECC-1004 /”ﬁmdi (02 Credits, 30 Lectures)

Englis
?3 ks (External 80: Internal 20)

Hindi/Euglish,
(Internal 10Marks External 40),

Students can select any One Language
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BBA-H-C.2001 Vundamentals of HRM {05 Credits, 75 Lectures)
Marks (External 80: Internal 20)

Fundamentals of HRM
(Internal 20 Marks External 80),

Imit~ §
Mature and Scope of HRM: Meaning, Difference between HRM and Personnel
Management, Objectives, Functions, Role of HR Manager.
Unit-1f
Human Resource Planaing (HRP): Definition, Objectives, Need, Importance and the
Process, Steps in HRP
Recruitment and Selection: Sources and Process of Ree ruitment, Need for Seientific

Selection and the Selection Process, Factors affecting Recruitment

Performance Appraisal: Meaning, Benefits, Performance Apprasal vs. Job Evaluation, Performance Tests
and Review Techniques, Appraisal Praise and Recognition, Rewards and Incentives, Promotions, HR Records,
MIS HR Report, Appraisal Questionnaire Form, HR Records.

Unit- 111

Industrial Disputes (ID): Concept and Causes of 1D

Trade Unionism (TU): Meaning, Objectives and Criticism

Unit- §V
Collective Bargaining: Need, Importance and Process

Worker’s Participation in Management: Objectives, hmportance, and Collective features, Advantages and
Disadvantages of WPM

Unit ¥V

Concept and Meaning of Training and Development, Need & lImportance of training and development, Process of
training and development.

Suggested Readings:-
t. Chhabra, TN, Humun Resource Management (DhanpatRai: New Beihi)

2. Khanks, 8.8, Human Resource Management (S {S. Chand: New Delhi)
3. HRE&PM Texts and cases, K, Asw athappa, Megraw Hill Publications

" r, PUSHPA KUMAR

0.0
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BBA-H-C-2002 Introduction of Marketing (05 Credits, 75 Lectures)
Marks (¥xternal 80: Internal 20)

Introduction of Marketing.

{(Internal 20 Marks External 80)
Unit 1
Introduction to Marketing: Definition of Market and Marketing, Core Concepts of
Marketing, Marketing and Selling (concepts and differences)
The Marketing Environment: Elements of Company’s Micro and Macro environment
Unit 13
Market Segmentation: Concept, Needs, and Variables/Bases for SBegmenting Consumer
market, Attributes of Effective Segmentation, Concept of Target Market, Selection of Target
Market
Ulait 1
Product Management: Definition of Product, Classification of Product, PLC, Concept of Product Line,
Productdlix Definition, Definition of Brand, Selection of Brand Name,
Pricing Decisions: Concept of Price, Factors Influencing Pricing, Methods of Pricing (Cost
based and Competition oriented)
Unit 1V
Channel Management: Concept and lmportance of Distribution Channels. Functions of
Marketing Channel, Types of Marketing Intermediaries, Channel Destgn Decision

Unit VY

Marketing Communication: Definition, Concept of Intes

Introduction to elements of Promotion Mix
Text Books:

L Kotler, P. and Avmstrong G. Principles of Marketing (Pearson Prentice Hall: NewDelhi)

.

2. Ramaswamy, V.S. and Namakumari, S. Marketing Management (Macmillan: NewDelhi)
Suggzested Heading:-
1. Saxena, R, Marketing Management (Tata MeGraw Hill: New Delhi)

2. Bianton, W.4., Fundawmentals of Marketing

"}



BBA-H-GE-2003 Quantitative Techniques for BManagementy(05 Credits, 75 Lectures)
Marks (External 80: Internal 20)

Quantitative Techniques for Management.
{Internal 20 Marks External 80

iinit 1

Introduction to Statistics: Introduction; Statistics and Statistical Methe >ds; Characteristics of Statistios:
Funections of Statisties; Limitations of Statistics; Statistics in Business zmd Management, Distrust Of
Statistics,

Unit 2:

Colleetion, Classification, and Presentation of Data: Introduction; Data Collection; Data Classification and
Data Gathering; Drafting Questionnaire; Sample Selection; Data Presentation,

Lo
ww

init
Measure of Central Tendency: Introduction; Measures of Central Tendency.

iinit 4

Measures of Dispersion: 'iutrodugtion' Measures of dispersion; Objectives of measuring dispersion;
Characteristics of a measure of dispersion; Range, Quartile éaviation, Average deviation, Standard deviation,
Relation between standard deviation and other measures, Relative measures of dispersion, Lorenz Curve,

Unit 5
Simple Correlation and Regression: Introduction; Correlation Analysis; Regression Analysis.

&

Unit 6
Time Series Analysis: Introduction; Meaning of Time Series; Applications of Time Series; Variations ir

9

o)

Time Series; Measurement of trend or secular trend; Measurement of seasonal variations.

Suggested Readings:-

Statistics for Management ~ Richard L Levin & Daid S Rubin

Statistical Methods ~ 8 P Gupta

Operations Research — Kanti Swarup, Gupta And Man Mohan

Operations Research — Dr. LK, Sharma Macmillan Indian Lid.

UK. Srivastava, G.V. Shenoy, 8. €. Sharma, “Quantitative Techniques for Managerial Decision”,
Secend Edition, Prentice Hall of India

E

&

W

LEL N Sad s s
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BBA-H-AECC-2004 |Environmental Science {02 Credits, 30 Lectures)
Marks (External 40: Internal 10)

Environmental Science

{(internal 10 Marks External 48)
Unit i

Introduction to  environmental science, Multidisciplinary nature of environmental studies; Scope and
importance; Concept of sustainability and sustainable development.

Unit 11

Ecosystems: What 1s an ecosystem? Structure and function of ecosystem: Energy flow in an ecosystem: food
chains, food webs and ecological succession. Case studies of the following ecosystems: Forest ecosystem,
Grassland ecosystem Desert ecosystem, Aquatic ecosysteris (ponds, streams, lakes, rivers, oceans, estuaries)
Unit HE:

MNatural Resources: Renewable and Non-Cirenewsble Resources Land resources and land use change; Land
degradation, soil erosion and desertification. Deforestation: Causes and unpacts due to mining, dam building on
environment, forests, biediversity and tribal populations.

Water: Use and over-Ulexploitation of surface and ground water, floods, droughts, conflicts over water
(international & inter-[istate). Energy resources: Renewable and non-renewable eneray sources, use of alternate

SRErgy SOWCes, growing energy needs, case studies.

Unit 1V .
Biodiversity and Conservation Levels of biological diversity: genetic, species and ecosystem diversity,
E)

Biogeographic zones of India; Biodiversity

5 and global biodiversity hot spots, India as a mega-Uibiodiversity
nation; Endangered and endemic species of India. Threats to biodiver
iabitat loss, poaching of wildlife, man-Twildlife conflicts, biolog

Invasions; Conservation of biodiversity: In-Usitu and B it

conservation of biodiversity, Fcosystem and biodiversity services:

Ecological, economic,social, ethical, aesthetic and Informational value.

Hait ¥V

Environmental Pollution

Environmental pollution: types, causes, effects and controls; Air, water, soil and noise pollution Nugclear
hazards and human health risks Solid waste management: Control measures of urban and industrial waste.
Pollution case studies,

Unit VI

Environmental Policies & Practices

Climate change, global warming, ozone layer depletion, acid rain and impacts on human communities and
agriculture Environment Laws: Environment Protection Act: Air (Prevention & Control of Pollution) Act;
Water (Prevention and control of Pollution) Act; Wildlife Protection Act; Forest Conservation Act
International agreements: Montreal and Kyoto protocols and Convention on Biological Diversity (CBID}. Nature
reserves, tribal populations and rights, and human wildlife conflicts in Indian context.

Unit VI

Human Communities and the Environment Human population growth: Impacts on environment, human health
and welfare. Resettlement and rehabilitation of project affected persons; case studies. Disaster management
floods, earthquake, cyclones and landslides.

Environmental movements : Chipko, Silent valley, Bishnois of Rajasthan. Environmental ethics: Role of Indian
and other religions and cultures in environmental conservation. Environmental communication and public
awareness, case studies (e o, CNG vehicles in Delhi),
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Uait Vil

Field worl: Visit to an area to document environmental assets: river/ forest/ ﬂma/imm etc Vigit to g |
Polluted site Urban/Rural/Industrial/ Agricultural. Study of common plants, inss 1] basic pr 1{“;@,9!@
identification. Study of simple ecosystems-Ipond, river, Delhi Ridge, etc.)

Suggested Readings:

Eavironmental Studies (8EM:11) Sinha and Agarwal SBPD Pub. Agra

Hazipddin, M., Mishra P.X, 2014, A Handbook of Environmental Studies, Akanaksha Publications,
Hanchi, Mukherjes, B, 2811:

Fundamentals of Eavironmental Biology.Silveriine Publications, Allahabad. Carson, R. 2002. Silent
Spring. Hounghton Mifflin Harcourt.

Y
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BBA-H-C-3001 @rgzmigatimz Behaviouy (03 Credits, 75 Lectures)
Marks (Ixternal 80: Internal 20}

Organisation Behavior
{Internal 20 Marks External 80 Marks)

Unit §

Basic Concepts: Understanding & Definition of Organization and Organizational Behavior (OB), Evolutionof
OB as a discipline, Contribution from other disciplines, , Emerging issues in OB,

Unit-T1

s Individual in the Organization

Personality: Definition and Determinants Personality, Approaches to understanding of Personality — The Big
Five Model, DISC and FIRO-B, Types of Problem Solving Behaviour and Other Personality Traits. [3 L]
Learning: Meaning and Definition of Learning, Learning Process, Factors affecting Learning, P‘tmczpi of
Learning, Theories - Connectionism, Classical and UQGZ&M Conditioning, Schedule of Reinforcement.

init 11

Individual in the Organization

Attitudes & Values: Meaning & Definition of Agtitude, Formation of Attitudes. ABC Model. Cognitive
Dissonance, Changing of Self and Others Attitudes, Work Attitudes, Job Satisfaction, Organgtmn
Commitment,

Meaning & Definition Values- Relationship between Attitudes and Values.

Perception: Meaning & Definition of Perception, Basic stages of Perceptual Process, Perceptual Selection,
Perceptual  Organization,  Perceptual  Interpretation,  Aftribution  Process, Organizational
Applications)Motivation: Meaning, Definition, Features, Importance & Factors of Motivation, Theories —
{Maslow, Alderfer, Herzherg, ’N’Iv(“ifvlhnd Porter & Lawler, Vroom), Implications on Emplovees.

Stress: Concept - Individual & Group Stress — Coping with Stress, Strategies to Overcome Stress.

Unit 1V

- Groups i the Oreanization

Group Dynamics: Meaning, Definition [ Types & Functions of GIOLIp“ Stages of Group }omnatzon Gmup

Proe 3, \JIGH{‘» wGix‘ﬁb {Ji@up t*xi_iltﬁh, U(UL&}? {ohesivene 5, (J)()LQJ oz;;, Threats (o {iu}uy
Evolution of Groups into Teams

Leadership- Meaning & Definition of Leadership, Qualities of a Good Leader, Trait Perspective of Leadership,
Behaviowral Perspective of Leadership, Ohio & Michigan Studies, Managerial Grid, Contingency
pective of Leadership, Situational Leadership and Path & Goal of Leadership, Transformational,

ctional, Charismatic Leaders.

Cbﬂm’fe i the Organization
Organizational Change- Meaning & Importance of Change, Resistance to € hange, Overcoming Resistance to
Change

Suggested Readings:

i. Aswathappa, E: Organizational Behavieur (Text, Cases and Games).Bangslore: Himzlavs
Publication.

Z. Greenberg, J., & Baren, R. A, {2008). Behaviour in Organizations, Pearson.

3. 5. P. Robbins: Essentials of Organizational Behaviour, Prentice Hall.




BBA-H-C-3002 Management Accountin g {05 Credits, 75 Lectures)
Marks (External 80; Internal 20)

o

Management Accounting

Unit-1

Memag@ment Accounting- Meaning, nature, scope and functions of management accounting, Management
Accounting vs Financial Accounting,
Unit -1
Financial Statement Analysis, Fund flow statement, Cash flow statement (AS3), Comparative statement,
Common size statement
Anit-1H
Ratio analysis  Computation and implications -Profitability ratios, turnover ratios, hiquidity ratios, turnover
ratios; Advantages and limitations of accounting ratios
Unit -1V

Break Even analysis & Mai

Marginal costing as a tool for decision making ~ make or buy; C hange of product mix; shut down decision.
Unit ¥V
Budgeting for Profit Planning and Control {10L) Meaning of budget and budgetary control; Ob; Ci
dderits and himitations: Ty i i

yinal Costing, Break even analysis, Marginal Costing margin of safety, |

o
£

os of budgets; Fixed and Flexible budgeting, cash budget; Zero base b Hudget
Musmerical on Flexible and Cash Bud,_;,

Suggested Readings:

i. ihan M.Y, and Jain P.K.: Management Accounting, THMH.

2. kagsiaﬁ R.S. and Aktinson. A.A.: Advanced Management Accouniing, Prentice Hall of India.
3 ora WLM.: Clest Accounting Principles and Practices; Vikas ?ahizghm“ House,

4. §am 5.P. & Navang K.L.: Cost Accounting; Kalyani, New Delhi,

g, Bhabatosh Banerjee: Financial Policy & Wi&ﬁdgiﬂﬂi{ﬂi Accounting, Prentice Hall of India Lid.



BBA-H-C-3003 Public Relation & FEvent Management{05 Credits, 75 Lectures)
({Marks (External 88: Internal 20)

Public Relation and Event Management
(Internal 20 Marks External 80).

oy

Tnit I

Meaning and concept of public relations . Qualities of a good public relation practitioner . Need of PR,
Functions of Public Relation Practitioners, Role of PR in organization

iinit 11

Role of PR in organization ,. Essential elements of successful Public Relations, Public Relations process.

Public Relations and Organizational effectiveness

Ynit 111

Publie Relations - Publics. External, internal. Benefits of Public Relations. Public Relations as a Management
Function, Value of Public Relations, Organizational factors for Excellent Public Relations.

Unit iV

Definition of Event, Characteristics, T ype of Events, Benefits of Event, Meaning and definition of event
management , Objectives.

Uait Ve

Five ('S of Event Management, Need for Event Management, Event Planning, Benefits of Bvent planning,
Fastors affecting Event plarming and Qualities of Fvent Management Person

Suggested Readings:

1. Effective Public Relations and Media Strategy By C.V. Narsimha Reddy, PHI

2, Public Relations Management , Dr. Ajit Pathak, Prabhat Prakashan

3. Public Relations in India, LM.Kaul

4: Public Relations Management , Jaishri Jethwaney , NN, Sarkar , Sterling Publisher,

3. Event Management , Dr. Ashutosh Chaturvedi, Global India Publications Pvt Lid, New Delhi



BBA-H-GE-3004 Business Mathematics (05 Credits, 75 Lectures)
{Marks (External 80: Internal 20)

Business Mathematics

{Internal 20 Marks External 80 Marks)
Unit 1.

Profit And Loss Terms and Formulae, Trade discount, Cash discount, Problems involving cost price, Selling
Price, Trade discount and Cash Discount. Introduction to Commission and brokerage, Problems on Commission
and brokerage,

$nit 11,

Interest  Simple Interest, Compound interest (reducing balance & Flat Interest rate of wterest), Fquated
Monthly Installments (EMI), Problems

Unit- T1L

Indices & logarithms, arithmetic and geometric progressions and their businessapplications; sum offirst
n natural numbers, sum of squares and cubes of first n natural numbers

Hnit 1V

Permutations of ‘0’ dissimilar objects taken r” at a time (with or without repetition). N Pr=nl/ (n-r)l (Without

proof). Combinations of ‘T’ objects taken from ‘0 objects.nCr = al / ¢l (M-ryt (Without proof) probless,

Applications.

Unit ¥V
Matrices - Types, properties, addition, multiplication. transpose and inverse of matrix; propertiesof

determinants, sclution of simultaneous Linear Equations; differentiation and integration of standard
algebraic functions; business applications of matrices, differentiation and ngegration
gl 2 > Fana

Suggested Readings

i. Sancheti, D.C,, AM. Malloirs & V.K. Kapoor, Business Math ematics, Sultan Chand &
Sons,Mew Delhi
I, Laweerndin, Qazi, V.K. Khanna &5.K, Bhambri, Business Miathematics,
VikasPublishingHouse Pvt. Ltd, New Delhi
3. Problems & Selution in Business Mathematics by B.M. Agarwal
Business Mathematics by V. K. Kapoor - Sultan chand& sons,
Delhi.



BEA-H-SEC-3008 Computer Applications In Business {02 Credits, 30 Lectures)
Marks (External 40: Internal 10)

Computer Applications in Basiness,
(Internal 10 Marks External 40 Marks)

Pamitl

Basic Concepts and Components of Compuier

Introduction and definition of computer; Classification of computers; Functional components ofa
computer system-(Input unit, CPU, Memory and output unit); Hardware: Input devices, Quiput
devices and Storage Devices; Software: Introduction: Types of software with examples; software
needs, operating systems, application software,

Unit-i1:

Computer Networks and Internet,

Overview and Types of computer networks (LAN, WAN and MAN), Network topologies,
Components of computer networks (servers, workstations, network interface cards, hub, switches
efe,)

Internet: Overview of Internet, Architecture & Functioning of Tnternet; WWW Search engines,
e-mail, Web browsing, searching, downloading & uploadin g from Internet.

Ulnit 111:

Word Processing:

Introduction and working with MS word in MS Office: word basic ¢ ymmands; Formatting text
and document; sorting and tables; working with graphies; introduction to mail-merger (Practical)
Unit-1V:
Power point:

Presentation with power point: power point basics, creating presentation the easy way; working

With graphics in power point; show time, sonnd effects and animation effects.

Unit-V:

Spread Sheets:

Working with EXCEL — formatting, function, chart, teatures; Working with graphics in excel:
using worksheets as database in accounting, marketing, finance and personal areas. Introduction
to Statistical Packages.

Suggested Readings

1. CUyganski - Information Technology: lnside and outside {Pearson,

2. Basandra 8K - Computers Today (Galgotia,

i
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BEA-H-C--4001 Financial Managemem (05 Credits, 75 Lectures)
Marks (External 80 Internal 20)

Financial Management
{Internal 20 Marks and External 80 Marks)
Unit-1
Mature | Scope and Objectives of Financial Ma
"vidmmvaimn - Finance Functions — Financial

agement, Goals of FM-Profit Maximization Vs Wealth

3
£

1
Planning and Forecasting - Role of Financial Manager —~

Funds Flow Analysis — Cash Flow Analysis - Ratio Analysis.
i‘mivﬂ

*

EBIT Analysis —Cost of Capital ~ Weighted Average
= & amtal %fm{:tum - F'wtmq Mff“ctmu Capital Structure Theories of Capital Structure.

restment Decision: Nature and Significance of Investment Decision- Estiraation of Cash Flows —

Capital Budgeting Process — Techniques of Investment Appraisal: Pay Back Pertod;, Accounting Rate of

Return, Time Value of Money- DCE Techniques ~Net Present Value, Profitability Index and Internal Rate
of Return,

-

nd Decision: Meaning and Significance — Theories of Dividend — Determinants of Dividend —
i

Dividend policy — Bonus Shares ~ Stock Splits.
Lnit -V

W orkmng Capital Decision: Meaning - Classification and Significance of Working Capital - Component
t Warking Capital - Cash Management Models — Cash Budgeting — Accounts Receivables — Credit
Pﬁlwies - i’twem;&;sry Management.

Suggested Readings:

1. Brealey,Myers,Allen and  Mohanty, Principles of Fin  Management,

TataMeGrawhilLND

2, Pandey IM - Fiaancial Management, %skdfs,, Wew Delhi
. S Varshney, Financial | ”tﬁanagemez‘i, Wisdom, Delli
. Brigham smfi Houston, Fundamenials of Financial Management, Cengage, New Delli
5. Banerjii, B, Fundamentals of Financial Management, PHI, New Delhi
6. Weston & Brigham, Managerial Finance, The Dryden Press,IHinois

Jdames C.Van Horne - Financial Management & Policy, Prentice Hall of India



BBA-H-C-4002 Corporate Law {05 Credits, 75 Lectures)
Marks (External 86; Internal 20)

Corporate Law
(Internal 20 Marks and External 80 Marks)

Unit-l

Unit I Introduction: Administration of Company Law [ meluding National Company Law

Tribunal (NCLT), National Company Law Appellate Tribunal (NCLAT). Special Court ;

Characteristics of a company; lifting of corporate veil: types of companies including one
person company, smallcompany, dormant company and producer company.

iait i Documents — Memorandum of association, articles of association, docirine of
constructive notice and indoor management, prospectus - shelf and red herring prospectus,
misstatement in prospectus

Uaig 4L

Management ~ Classification of directors, women directors, independent director, small
shareholder’s director; disqualifications, director identification number{ DIN), appointment;
Legal Positions, powers and duties; removal of directors; meeting of shareholders and board;
types of meeting, convening and conduct of meetings, postal ballot, meeting through video
conferencing, e-voting, Corporate Social ResponsibilityCommittee.

Unit 1V

Dividends, Accounts Audit — Provisions relating to payment of Dividend, Provisions relating to

Books of Account, Provisions rel to Audit, Auditor’s

Appointment, Wiading Up — Concept and modes of Winding Up, Insider Trading, Whistle Blowing

Insider Trading: meaning & legal provisions;
Unit Vi Depositories Law: The Depositories Act 1996 — Definitions: rights and obligations of
depositories; participants issuers and beneficial owners: inquiry and inspections , penalty.

N

suggested Headings:

#  MC Kuchhal Corporate Laws, Shri Mahaveer Book Depot.{Publishers)
GK Kapoeor & Sanjay Dhamija, Company Law, Bharat Law House,

® Reena Chadha and Sumant chadha. Corprate Laws. Scholar Tech Press,

®  Gowar , LB, Principles of Modern Company Law, Stevens & S0,
Londan,

®  Ramaiya, A Guide to Companies Act, LevisNexis, Wadhwa and
Buttersworth

2 A Compendium of Companies Act 2013, along with Rules, by Taxmann
Publications,



BRA-H-C-4503 Business Hesearch Methods(05 Credits, 75 Lectures)
HMarks (Ixternal 80: Internal 20}

Business Research Methods
{Internal 20 Marks and External 80 Marks)

Jnit -

Research; Types of research; Business research-definition, nature, need; Business research Process;
Understanding the basics of research-concept, construet, variables, theory, models, and scientific method;
Problem definition; research questions: Hypothesis-definition, types; Critically reviewing the literature
Unit 11

Research design-Classification; Exploratory research-qualitative technigu ethnography, grounded
theoty, case study; secondary data analysis, advantages, disadvantages, experience survey, focus group,
depth interview; Descriptive research-types; Causal research- experiments, experimental design

Unit 1L

Collecting Primary Data Using surveys-Advantages, errors; Observation-types, advantages, limitations;
Questioning-Interview-types, advantages, limitations; Questionnatre design-types of question, wording,

sequence, layout; Guidelines for constructine questionnaire- Measurement-Defmition, measurement
3 7 E fl b E
scales-nominal, ordinal, interval and ratio, Attitude measirement electing n measurement scale-

e, comparative scales, non- comparative scales; Sources of error in measurement

Sampling: why sample, steps in sampling design; Non probability sampling-convenience, judgement,
quota and snowball sampling; Probability sampling-stimple random, systematic, stratified and cluster
sampling; Merits and limitations of each sampling technique, sample size

Unit vV

Data preparation-sditing, coding, data entry; Descriptive statistical techniques: Statistical significance-
Type 1 & type 1l error; Hypothesis testing- one sample parametric test, nonparametric test- y2test, two-
independent sample tests, ANOV A; Multivariate data analysis

Report writing- |

tiagy o g

t Readings:

1.Donald R, Cooper, Pamela § Schindler, & J. K. Sharma-Business Research Methods- Me Graw
Hin,

2, Witliam G Zikmend, Barry J. Babbin, doha € Carr, AtasuAdhikari& Mich Griffin.
Business Research Methods-Centage,

3 MNareshMalhotra-Barketing Research-Pearson,

4. G, C, Beri-Marketing Research- TMH

3, Kothari- Research Methodology

24



BBA-H-GE-4004 Planning and Economic Development o01(05 Credits, 75 Lectures)
India
Marks (External 80: Internal 20) {

Planning and Economic Development of India

{ 20 Marks, External 80 Marks)
Unit
Planning:-Meaning, features, objects, success and type of planning (Sccialist and capitalist only)
Unit- 11
Features of underdeveloped economy in India and U.D. nation Growth
Unit-111
Concept of growth and development, factors of growth.
Unit- 1V
Economic development of India features of India’s economy.
Unit- ¥
Agricultures, Industrial development, transport, foreign trade, Population problems in India, five year
plan.

Suggested Headings:-

i, C.B.Memoria —~ Bharat Karthik Vikas
2. Sundram — Indias Economy,
3 Sundram &Dutts ~Indian Economy

i
%4l



BBA-H-8F.C-4005 Entrepreneurship (02 Credits, 30 Lectures)
Marks (External 80: Internal 20)

Entrprensurship
{internal 10 Marks, External 40 Marks)
Unit- 1
Introduction: Definition, Concept of Entrepreneursh p
Entrepreneurship Development:  Entrepreneurial environment, entrepreneurial process Types &
Classification of entrepreneurs, Characteristics of entrepreneurs
Vait- 31
Introduction to small scale Industry in India: definition, Steps for setting up small industry, Contribution
to Indian Economy
Overview of Project Management; Identification of Business idea, project formulation & Business Plan,
project report, Appraisal.
Unit- 113
Seurces of finance; Own funds, Institutional fimance, Yenture Capital, lease finance, factoring.
Role of technology: Importance of innovation, patents 7 trademarks in small businesses
Unit-1V
Problem of small Businesses; Reason and remedies of sickness in SSIs in India
Unit- ¥V
Institutional support for small business in India: Support in areas of technology finance, input&infrastructure
Jmarketing entrprencurship development.
Book Recommended;
1. Desal,V.Dynamic of Entrepreneurial Development and Management
2. BatraDangwal Entreprencurship and small scale Industries
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BBA-H-C-5001 Business Policy & Strategic Management (05 Credits, 75 Lectures)
Marks (External 80: Internal 20)

Business Policy & Strategic Management
{Internal 20 Marks, External 80 Marks)

Usnit-1:
Overview of Straiegic Management of Strategic Management — Business Policy and Strategic

Management - Strategic Management Model — Business
Unit-11:

Business Vision, Mission, Objectives — Characteristics of Mission Statement Types of Strategies
— Integration strategies — Intensive strategies — Diversification strategies- Diversification strategies-
Michael Porter Generic Strategies
Unit-1i]:
Strategic formulation: Environmental Analysis - External and industry analysis ~ Internal analysis —
Strategic analysis and choice ~ Input stage ~Matching stage - decision stage — Culiural aspects of /
choice,

Hnit-1V;

Strategic Implementation: The nature of strategic implementation resource allocation — Strategy and
structure — Creating — Supportive culture ~ Implementing strategies in functional areas.

Usnit - V:

Strategy Evaluation: The nature of strategy evaluation —Review and Control — Characteristics of
effective evaluation systems — Criteria for strategy control —Mechanism for strategic control.

Hthies and Strategic Management.

Buggested Readingsi~
i, Hill & Jones, An Integrated Approach to Strategic Management, Cengage, ND

2. Glueck, William F. Strategic Management and Business Policy, New York MeGraw HilL

3. Sukul Lamesh, Business Policy and Strategic Management, Vikas, ND

4. Hugh McMillan- Strategic Management, Oxford University Press,

3, Budhiraja, 5.B. and Athereya, MB.Cases in Strategic Management, Tata McGraw- Hill,ND

Hax A.C and Majluf, N.8, Strategic Management, Englewood Cliffs, New dersey, Prentice Hall
Mathuy U.C, Strategic Management, Macmillan,

Gupta, Strategic Management, Premtice Hall of india.

PS Rao, Business Policy & Strategic Management, Himalaya

I

&
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BBA-H-C-3002 CORPORATE GOVERNANCE & ETHICS (05 Credits, 75 Lectures)
Marks (External 80: Internal 20)

Corporate Governance & Ethics
{Internal 20 Marks External 80 Marks)
Unit I:
Corporate Governance — concept -meaning — scope — need — Corporate Governance
mechanism - Corporate Governance and stakeholders — Investors protection — obligation to

investors —obligation to employees —obligation to customers - managerial obligation -
obligation to government — Corporate governance and value maximization.

nit 11:

Historical perspective of Corporate Governance — World Bank on Corporate Governance —
OECD Principles — Mckinsey survey on corporate governance — Sarbanes- Oxley Act 2002 —

indian Committees and guidelines and corporate governance- Naresh Chandra committee —
Narayana murthy committee - J.J Irani committee- Kumar mangalam birla committee — The
Confederation of Indian industry’s Initiatives — SEBI initiatives — Corporate Governancs
practices in India.

Puit T

Corporate Governance and role of Board of directors —~ Role of Board — governance 1ssues

relating to the Board — the role of directors — independent directors — Clause 49 of Listing
resinent — Directors” remuneration — Corporate Governance Reporting and Best pract

Urit 1V
Corporate Governance and the role of Audit committees — role . duties and responsibilities of
auditors —types of auditors -corporate governance and internal auditors — cost audit

methodology — quality audit ~Naresh Chandra Committee report on Corporate audit and
SOVEINance.

Unit V2

Corporate Governance and business ethics — meaning — scope — need for business ethics

— roots of unethical behavior - unethical issues —corporate governance and ethics — the Indian

context- Corporate Social Responsibility -~ meaning ~ scope — Corporate Governance and CSR
- Social responsibility and Indian corporations. Corporate Governance and regulators role

SEBT

— The future of Corporate India.

Suggested Readings:-:

L A.C. Fernando, “Corporate Governanece” Principles, policies and practices, Pearson
Education,New Delhi,

2. Dr. Singh, Corporate Governance: Global concepts

and practices. 3. ICS81, Corporate Governance — Modules

of Best Practices,

4. Report on Corporate excellence on a sustained basis, Dr. MLR.Rao, Director, HIME.
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BBA-H-DSE-1(A)-5003 MARKETING RESEARCH & CONSUMER(0S Credits, 75 Lectures)
BEHAVIDUR
Marks (External 80: Internai2®)

Marketing Research & Consumer Behaviour
{Internal 20 Marks, External 80)

i

ch — Marketing Research as an aid to marketis f

NS — %xplc«qu descriptive and LOHJLI wve -
stionmaire Construction Procedure

I%Lz‘zzmuiﬁ;im: Nature and scope of Marketing Re
Scientific method — Research de:
f:?;e ondary and ?i unary Data Collection Methods — Que
Unit- 11

&%ampf g 8

@at'{%p & Bize Determination per sury
1 Motivation Research — Advertising

&‘

&y
Research — Product Research

£ i i%
R%
Mﬁd@lg of Consumer Behaviour: Nicosia Model - Howard-Sheth Model ~ Engel-Blackwell- Miniard
Model
mimnmem inﬁuenoes @n C‘onsumel Culture — Social Class — Social Groups — Family — Personal

adual Determimants of Consumer Behaviour: Motivation and Involven - Information Processing
i{:an g — Personality and Self Concept — Attitude Theories and (,hange.
Unit-V
Consumer Decision Processes: Problem Recognition — Search and Evaluation — Purchasing — Post-

purchase Behaviour,

Suggested Readings
i, Aaker, D., Kumar, V., Day, .S, and Leone, R.P., Mar keting Research, 16th Edition, Wiley
india Pyt 14d., 2611,

2. Majumdar, R.S Consumer Behaviour: Insights from Indian Market, PHI Learning, 2018,

3. Malhotra, NJK. and Das, 8., Marketing Research: An Applied Orientation, 6th Edition,
Pegrson, 20148,

4. MeDaniel Jr., C. and Gates, R, Marketing Research, 8th Edit tion, Wiley India Pyt Lid,
2011,

5, Schiffman, L.G, Kanuk, L.L. and Kumar, R., Consumer Behavior, 10th Edition, Pearson,
2014,

4, Solomoen, M.R., Consumer Behavior: Buyi ing, Having and Being, 8tk FEdition, PHi
Learning, .
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BBA-H-DSE-1(()-5003 Financial Market & Services. (05 Credits, 75 Lectures)
Marks (External 80: Internal 20)

Financial Market &Services
{Internal 20 Marks, External 80 Marks)

§'5nitm-«§:
Structure of Financial System - role of Financial System in Economic Development - Financial Markets
and Financial Instruments — Capital Markets ~ Money Markets — Primary Mfix kﬁt {}pa‘mttons - Role of
SEBI — Secondary Market Operations — Regulation — Functions of Stock Exchanges — Listing —
Formalities — Financial Services Sector Problems and Reforms.

Unit— H:

Financial Services: Concept, Nature and @ic"»mz of Fancial Services —~ Regulatory Frame Work of
Financial Services — Growth of Financial Services in India — Merchant Banking

Meaning-Types ~ Responsibilities of j‘vierchamz Bankers ~ Role of Merchant Bankers in  Issue
Management — Regulation of Merchant Banking in India.

Unit— 1l
X/fshm;e Capital —

stowtn of Venture Capital in India ~ Financing Pattern under Venture Capital — Legal
lines for Venture Capital, Leasing — types of Leases — Evaluation of Leasi ing Option vs.

i‘m&m v
f redit Rating ~ Meauing, Functions — Debt Rating System of CRISIL, ICRA and CARE. Factor ng,
Forfeiting and Bill Discounting - Types of Factoring Arrangements — Factoring in the Indian Context;

Unit~ ¥

Mumal F‘nnd% -~ Concept and Objectives, Functions and Portfolio Cla
Management, {;M shines for Mutual Funds, Working of Public an d Private Mutual Funds in Ing
Secmitmahon — Concept and Application — De-mat Services-need and Operations-role of NSDL and
USDL.

'”'ir;:aﬁon, Organization and
. Debt

i‘mgfﬁ,eaiw Headings s

R Bhele & Mahakud, Financial Institutions and Market, TMH, New Delhi

. V.A. Avadhani, Marketing of Financial Services, Himala ayas Publishers, Mumbal
. DK Murthy, and Vem;gapaﬁ, Indian Financial System, IK Int Pub House
Anthony Sannders and MM Cornett, Fin Markets & Institutions,T M, ND
Edminister R.D., Financial Institution, Markets and Management.
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BBA-H--DSE-1{B)- Knowledgement Management (05 Credits, 75 Lectures)
5003 Muarks (External 86: Internal 26)

Knowledge Management

(internal 20 Marks, External 80 Marks)

Unit 1

Introduction to KM, History of KM, Importance of KM, nformation Man wgement to Knowledge
Management, K M Cycle, Iﬂdusmal Economy to Knowledge Econom’v

Unit-H

Mechanics of knowlcdve Management-Tools and Technologies, Communities of Practice and
Knowledge conversion, The knowledge Management Matrix,

Unit 114

Social Nature of Knowledge, Social Network An wlysis, Obstacles to knowledge sharing, Organizationa
learning & Social Capital. Knowledge Application — Individual 1 level, (s‘mup level & Organization Level.
Unit 1V

KM Strategy, Knowledge audit, GAP Analysis, Road Map, KM Metrics, Balance Score Card. KM Tools —
nuuW;Cd}li {&pmm & Creation (’wio, K L] ‘;1}@@“}% & mination TGG‘!& <
Acquisition & Application tools.

Ualt ¥
KM Tes Responsibilities, Political issues in KM
Kn{.‘swiedge f‘vianagemmm Future of Knowledge Management.

Bthiea m

i, Strategies issues in

Suggested Readings:-
1. Knowledge Retention:- Strategies and Solutions- Jay Liebowitz
2. Kaowledge Management:- Paul Gamble and John Blackwell
3. Bnowledge Management in Theory and Practice- Kimiz Dalkir
4. The Power of KM- Brent. N.Hunter



BBA-H-DSE-11{A)- Logistics Management. (05 Credits, 75 Lectures)
5004 Marks (External 80: Internal 20)

Logistics Management
(Internal 20 Marks, External 80 Marks)

]
o

Init-1
Concepts of Logistics ~ Evolation ~ Natur d Importance ~ Components of Logistics Management
Competitive Advantages of Logistics ~ }. unctions of Logistics management ~ prineiples — Logistics
Network — Integrated Logistics system.

Unit- 11

Elements of Logistics and Inventory carrying — Ware housing — Material handling — Order processing
Transportation — Demand Forecasting — Impact of Forecasis on Logistics and Performance measurements.
Unit - 151

Transportation — participants in Transportation Decisions — Modes of T ransportation - Factors
mfluencing Transport economics — documents in Transport Decision Making Warehousing / Distribution
— Funetions of Warehouse — benefits of Warehouse — Service — War ehousing Alternatives — Warchouse
site selection ~ Factors while initiating Warehouse Operations — Warshouse F\’imia%mem Bystems
P g and Materials Handling — Functions of pack ing — (“mmmmir*atim‘s ------ Packag cost— T vpes of
taterial — Unitization — Containerization — Designing a package factors affecting choice of
mc%aﬁm g materials,

Unit 1V

Organisation for effective logistics performance — centralised and decentralised structures — stages of
functional aggregation in organisation, financial issues in logistics performance — Measures — Steps in
ABC gosting — Financial Gap Analysis integrated Logistics — Need for Inteoration - Activ ity Centres in
Integrated Logistics Role of 3PL and 4PL — Principles of LIS.

Exv)

s
5

s

Suggested Readings

i. Krishnaveni Muthiah Logistics Management and Seaborne Trade Himalaya Publishing House.
2. LK. Agarwal, Textbook of Logistics and Supply chain Management Mac Millian India Ltd.

3, Martin Christoper, Logisties and Supply Chain Management Pearson Education

4, Ronald H. Ballou, Business Logistics and Supply chain Management, Pearson Education

LW
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BBA-H-DSE-11(B)- Industrial Relation and Labour Laws {05 Credits, 75 Lectures)
30604 Marks (Ixternal 80: Internal 20)

industrial Relation and Labour Laws
(Internal 20 Marks, External 80 Marks)

Unit-i
Industrial Relations - Role - Importance - Trade Unions - Industrial disputes and their Resolutions.

Unit - £
Participative Management - Structure - Scope - Collective Bargaining - Works Committee - Joint Management
Couneils - Pre-Requisite for successful participation - Role of Government in Collective Bargamning.

UMt
Industrial unrest - emplovee dissatisfaction - Grievances - Disciplinary Action - Domestic Enquiry - Strikes - lockout
- Prevention of Strikes - Lockouts.

UMIT-3v
Factories Act 1948: Meaning, Definition — Welfare — Safety - Health Measures.

UMY
Workmen’s Compensation Act and International Labor Orgamzation - Role and Function,

Suggested Readings-

1. Sreenivasan MR - Industrial Relations & Labor legislations

2. Aswathappa K - Human Resource and Personnel Management

3. Subba Rao P - Human Resource Management and Industrial Relations

4. Monoppa - Industrial Relations Reference Books: 1. Michael V Industrial Relations in India and Workers
fovolvement in Management Cowling - Essence of Personnel Ms anagement and Industrial Relations - Prentice - Hall

of India.




BBA-H-DSE-1HO)- Public Finance and Corporate Taxation (U8 Credits, 75 Lectures)
5004 Marks (Exterual 80: Internal 28)

Public Finance and Corporate Taxation
{Internal 20 Barks and External 80 Marks)

Unit 1 : Public Finance ;

1. Public Finance : Definition, scope and instruments.
2. Principles of Taxation : Adam Smith’s Canons of T axation, Benefit Principle, Ability of Pay
Principle.
3. Types of Taxes : Impact & Incidence of a tax, tax shifting, direct &
indirect taxes — merits & demerits, shifting of partial incidence of
sales tax.
4. Effect of Taxes | Effect on work effort, consumption, savings, investments, pricing & output.
Public Expenditure : Canons of Expenditure, effeets of expenditure .

6. Public Debt : Effects of Debt, Burden of Internal & External Debt.

o~

Public Goods & Externality : Pricing of Public goods.

Unit I Corporate Taxation :

Income Tax

1. Definition | Person, Assesse , Income, Previous Y ear, Assessment Year,
Gr Total, lncoms, Tot 11 Income, Tax Bvasion, Tax Avocidar

Planning, Exemption, Planning, Exemption, Lducd@;ﬂ Rebate

2. Residential Statas & Tax Incidence : Individual & Corporate.
Income Exempted from Tax : Individual & Corporate.
4. Computation of Taxable Income of Individual, HUF, Firm & Corporates
( Heads of Income — Salaries, Income from House Property, Profits
- & Gams from Business or Profession, Capital Gaing, Income
from Other sources.
) BDeduction from Gross Total Income ~ 80CCC, 80D, 80DD, 80DDB, 80, 80G, 80GG,
B0GGA, 80L & 80U
@ Set Off & Carry Forward of Losses — Principles, Meaning, Inter —
sources & Inter — head Set Off Carry Forward and Set Off of
Losses under sections 71, 72 & 73,
g Computation of Tax for Individual, HUF, Pirm & Corporate

(a) Rate of Tax and Surcharge.
34
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S Tax Rebate

(e) Tax Management — Submission of Return and Procedure of
Assessment, PAN, TAN, Prelimmary  ideas  of Deduction
and Collection of Tax at Source, Advance Payment of Tax ,
Refund of Tax.

iy

Indirect Tax
Central Sales Tax Act, 1956,

(@ Definition . Dealer , Sale, Turnover, Sale Price, Sale or
Purchase in course of inter-state Trade or Commerce, Sale or
Purchase outside a state, Sale or Purchase in the course of Import or
Export.

() Incidence & Levy of Tax, Exemption, Determination of Turnover.

() Registration of Dealers & Procedures thereof

Customs Act and Valuation : Basic Concepts only.

Central Excise Act, 1944 ; Definitions — Broker or Commission gent,
Central Fxei 1, Bxeisable Goods, Factory, Manufacture, Sale

& Purchase, Wholesale Dealer

Suggested Readings :

Musgrave & Musgrave : Public Finance , MH
subrata Ganguli : Public Finance,
Munidle, Public Finance, QUP
Bhatia, Public Finance , Vikas
Raghu Palit, Tax Planning for Salaried Empleyees,Jaico
Due & Friedlander : Government Finanece.
Ahuja G K & Gupta Ravi; Allahabad : Systematic Approach to Income
Bharat Lawlouse , 1999,
iyvenger, A € Sampat, Allahabad: Law of Tncome Tax, Bharat Law House 1981,
Kanga J B & Palkhivala N A - Bombay - Vol. 1-3: BN Tripathi : Income Tax.



BBA-H-C-6001 Management Information System {08 Credits, 75 Lectures)

B 4 o dg - P z ¥ P #
farks (External 80: Internal 20)

pr

Management Information System
(Internal 20 Marks and External 80 Marks)

Unit- 1

tntroduction: Definition, Purpose, Objectives and Role of MIS in Business Organization with particular
reference to Management Levels, MIS Growth and Development, Location of MIS in the Organization —
soncept and design.

Unit-H

Transaction Processing System, Decision Support System, Executive Information system, Expert System,
and the recent developments in the field of MIS,

Unit- 111

System Development: Concept of System, Types of Systems — Open, Closed, Deterministic, Probabilistic,
etc. Relevance of choice of System in MIS, Integration of Organization Systems and Information
Systems, System Developmeni Life Cyele, System Analysis, Design and Tmplementation, MIS
Applications in Business.

Unit- IV

Information Conocepts: Data and Information — meaning and importance, Relevance of Information in
Decision Making, Sources and Types of Information. Cost Benefit Analysis — Quantitative and
5 J > .

Cualitative Aspects, Assessing Information needs of the Organization
Information Technology: Recent Developments in the Field of Information Technology: Multimedia
bl E b !
Approach to Information Processing. Decision of Ap stopriate Information Technoloey for proper MIS.
£y & - by for y

Suggested Readings

1. Jawadekar, W.S.; Management Information System, Tata McGraw Hill Publication,
2063 Helerence Books:
L. Information Systems for Managers Arora, Ashok and Akshaya Bhatia, Fxcel Books, New Delhi.
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BBA-HAO)y0002 Project Work{Summer Internship100 Marks
Programme}

After the 4™ semester, during the summer vacation students would undergo swmmer internship for a

mmum duration of Four We

ks related 1o the area of specialization they will submit the Project Report
afier completion the Training/lnternship the VIVA VOCT will be taken by the Bxternal from the

s

Corporate World or Any University Assistant/Associate/Professor related with Management Subjects,
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BBA-H-DRE-113HA)- Advertising and Brand Management (05 Credits, 78 Lectures)
G003 Marks (External 80: Internal 20)

Advertising and Brand Management
{Internal 28 Marks and External 80 Marks)

Advertising industry:  advertisers, agencies, media companies and other organizations. The
communication model: communication process, stages and challenges. Economic, social, ethical and
regulatory aspects of advertising. Demand creation role or advertiser in primary and secondary demand,
How advertising works" Hierarchy of effects model advertising objectives, routes to persuasion.

Unit— 11

Customer behavior and advertising: segmentation, motivation analyses, and wvalue proposition.
Advertising message: message objectives, recall, attitude, emotions and feelings. Message tact creative
approaches. Copy writing Creative aspects of advertising: copy writing, advertising artwork, copy in
conventional media and Cyberspace.

Unit —~ [T

Advertising, Objectives: goals and objectives, DAGMAR, Media strategy. budgeting, approach and
allocation. Media planning types, class, vehicle, scheduling and new media forms.

Unit -1V

Advertising effectiveness, pro and post Jaunch research. Advertising in the evolving marketing
euvironment,

Unit—V

Branding context: assets and the asset, concept of value, brand and marketing metrics; Brand meaning:
braud | personality, brand and product; Brand planni bray vision and visioning process
rand: Brand audit brand reality check and brand appraisal. '

b

1 L,
DUsIMess

1. Advertising Management- Dy, F.C.Sharma SBPD PUBLICATIONS
Z. Advertising and Brand Management- DR. Arvind Kumar and Dr. Sunaina
Sadana, Galgetias Publishing Company



IBBA-H-DSE-1II{B)-  Organizational Development. (05 Credits, 75 Lectures)
5863 Marks (External 88: Internal 20)

Organisational Development

(internal 20 Marks and External 86 Marks)
Unit-1
Approaches to Understanding Organisations: Key Organisational Designs - Procedures - Differentis
& fntegration - Basic Design — Dimensions Determination of Structure - Forces Reshaping Organisation —
Life Cycles in Organisation
init- 11
Organisational culture — Key Role of Organisational Culture - Functions & Effects of Organisational
Culture - Leaders role in shaping and reinforcing culture, Developing a Glabal Organisational Crlture

1Y%y

et

Work Groups & Teams - Preparing for the world of work Group Behaviour Emerging issues of Work
Organisation and Quality of Working life — Career stage model — Moving up the career ladder

Unit- TV

stress and Well Being at Work: Four approaches to stress - Sources of stress at work, consequences of
stress - Prevalent Stress Management - Managerial implications

iinit-V

Organizational Development and Change: Organisational Development Alternative Interventions
Change Agenis: Skills - Resistance to change- Managerial the resistance - Levin’s change model -
Organisational reality.

Suggested Readings -

i Anderson, D., Orgasaization Development: The Process of Leading Organizational Change,
Sage Publication 2009,

2, Brown, . and Harvey, D., An Experiential Approach to Organization Development, 7th
Edition, Pearson, 2006.

3, Cheung-Judge, M. and Holbeche, L., Organization Development: A Practioner’s Guide for
O and HR, Kogan Page, 2011,

4, Cummings, T., Theory of Organization Development and Change, 9th Hdition, South-
Western, 2011,

5. Freach, W., Bell, . and Vohra, Organization Development: Behavioral Science

Interventions for Organization Improvement, 6th Edition, Pearson Higher Education, 2006,
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BBA-H-DSE- Risk and Insurance Management (05 Credits, 75 Lectures)
HE6003 Marks (Exteraal 86: Internal 20)

Risk and Insurance Management

(Internal 20 Marks and External 80 Marks)

Unit- 1
Introduction to risk management: The Concept of Risk — Risk vs, Uncertainty — types of Risks
Market Risk, Credit Risk, Operational Risk , interest risk, business risk | systematic risk -
Classifying pure risks — methods of handling pure risks — risk management process — Risk financing
techniques — Risk management objectives — Risk Management Information Systems (RMIS)-Risk
Control,

Unit-H1
Risk Management by Individuals: Factors effecting individual demands for insurance - Risk
Management by Corporations: Corporate Risk management process — Types of Risk managing firms.

Ymit- 1
Growth & Development of Indian Insurance Industry -
Hmerging Scenario - Introduction to Life & General Insu
Insurance - Hssentials of Life Insurance Contract - Kinds of Insurance Policies - Premium

determination -Life Policy Conditions

Unit-1V:
Fire Insurance: Fir
Fivatinn in Bire Inoyrancs . Qadtls b oy
EA .sx&sﬂj{xﬂ I oRre ansurances uucﬂwﬁ)h;,«i (&)
Types of Marine Insurance— Marine Carg

wurance Coverage — Policies for stocks — Rate
. Maring Insurance: Marine Insurance Contrac

and Frauds-Setilementofelaims.

iscellaneous Insurance: Motor Insurance — Employer’s Liability Insurance — Personal Accident and
: nce — Aviation Insurance — Burglary Insurance — Fidelity Guarantee Insurance —

cingering Insurance — CattleInsurance — Crop Insurance.

A: Insurance and Risk Management, Ist edition, Himalaya PublishingHounze.

i

2. DR. P.EK.GUPTA: Fundamentals of Insurance, 1st edition, Himalaya Poblishing House.

3. C.Gopala Krishnan : Insurance Principles & Practice, Sterling Publishers Pyi, L4d, New
Delhi.

4. George G. R. Lucas, Ralph H.Wherry : INSURANCE, Principles and Coverages, U.S.A,

5. Profl.S.N.Murthy & K.V.8, Sarma: Modern Law of Insurance In India, PLM. Tripathi

Pyt Lad,, Bombay,

6. P.8.Palande, R.S. Shah, M.L.Lunawat: Insuvance In India, Sage Publications, New Delhi.
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BEA-H-DSE-1V(A)-  |Retail Management {G5Credits, 75 Lectures)
5004 Marks (External 80: Internal 20)

Retall Management
(Internal 20 Marks and External 80 Marks)

Unit-1

Introduction to retailing: Definition and scope, evolution of retailing, types of retail, trends in 1 retatting
industry, benefits of retailing, retailing environment.

Unit-11

Retail purchasing and pricing:

Purchase management:- Merchandise purchasing, open to buy, opeu to buy planning, analyzing the
merchandise performance, Pricing strategies-every day pricing, competitive based pricing, price
unming, market-oriented pricing, marginal cost pricing.

Retail price strategies: - mark-up pricing, vendor pricing, competitive pricing, psychological pricing,
Uwnit-§11

Retail marketing and promotion: Nature and scope:-relationship marketing, market st rategies, ;e‘md
research Understanding the retail customer:- retail market, population analysis, demographic analysis
consumer behavior Retail promotion Mix: - Retail promotion programme, retail advertising Hu::u"a,
promotional budget. Custorer services: - customer services, services quality Qaps, service recovery.
Unit-1¥

Acquiring and using mformation strategies, technology in retail, information sources, retail information
system..

Unit-¥

Retaitling in India: Evolution and trends in organised retail mg, Indian organised retail market, FDI in
Indian organised retail sector, retail scenario in India, future trends of retail in India,

Unit-Vi

Ethical and legal issues in Retailing: Dealing with ethical issues, social responsibility. environmental
ortentation, wasts reduction at retail stores.

Suggested Readings,

i.Retail Management- Chetan Bajaj, Nidhi V,%z’ivasiﬁ‘m? Rajneesh Tuli Oxford
Z.PublicationsRetail Management- Gibso Pearson 5" Edition

AL



BBA-H-DSE-11I(B)- [Training and  Development {05 Credits, 78 Lectures)
5004 Marks (External 88; Internal 29) -

Training and Development
(Internal 20 Marks and External 80 Marks)

Uanit- §
Introduction to training concept- Definition — meaning — need for training — Importance of

e

ng - Objectives of training — Concepts of education — trajning and development — ov
of training functions — types of training.

Unit- 11

Process of training - Steps in training — identification of job competencies — criteria for

SIVIewW

identifying training needs (person analysis - task analysis — organization analysis) -
assessmentof training needs — methods and process of needs assessment
Unit- 11

Designing and implementing a training program - Trainer identification — methods and
techniques of training — designing a training module (cross cultural — leadership - training the
trainer —~ change) - management development program Evaluation of Training Program -
Kirkpairick model of evaluation

Unit- IV

Learning - Principles of learning- theories of learning- reinforcement theory -social learning
theory - andragogy - resistance to training

Suggested Readings:-
i. Employee Training and Development — Raymond Noe
2. Every Trainers Handbook — Devendra Agochia

3. 360 Degree Feedback, Competency Mapping and Assessment Centre — Radha Sharma
4. Training and Development — 8, K, Bhatia
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BBA-H-DSE-11I(B)-  |Indian Banking System (08 Credits, 75 Lectures)
5004 Blarks (External 80: Internal 20)

Indian Banking System

(Internal 20 Marks and External 80 Marks)

Unit-1;
Nature of Banking- types of Banks- Unit Banking and branch banking their
functions,

Unit 11 - Development Banking- Financial Institutions-1DBL NABARAD, SIDBL IFCL

Unit-111:
Commercial Banks- Commercial Banking, Banker Cusfomer Relationship, Management of Deposit Business
&Credit Business, Fee Based Services, Liquidity Vs Profitability.

Init-IVs

Role of Central Bank, Policy Framework, Policy Framework for RBI RBI and Monetary Policy, Regulation and
Supervision of Banking System, Review of Banking System, Review of RBI Balance Sheet, Current Developments
and Reports of RBI, Maintenance of CRR, SLR, Interest Rate Policy.

Unit-¥s-
Credit Assessment, Principles of Banking Lending, Types and Methods of Charging, Secured and Unsecured

A E -
Advances,

Unit-Vi
Central Bank — Functions of Central Bank, credit control methods and
Tools of monetary policy.

Overview and regulation of Co-Operative Banking, Regional Banks, Rural Bank and Co-Operative Banking
Socleties
A % 32

BLY. Khan — Indian Financial System, T.MUH, New Delhi,

Br. Harish chandra Sharma ~ Money & Banking, SBPD Publications.

Suraj B, Gupta — Monetary Economics, 5.Chand Publications.

Dr. Satish Kumar Saha - Applied Money and Banking, SBPD Publications, Agra.
Stagh Rachika, Gehlot Jasbir 2016 Indian Buaking System- (Galgotia Publishing
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